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BUSINESS CONFIDENCE AND PERFORMANCE 
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QUARTERLY CASHFLOW CHANGES
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EXPECTED QUARTERLY PRICE TRENDS
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BUSINESS CONFIDENCE AND PERFORMANCE 
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BUSINESS CONFIDENCE AND PERFORMANCE 

3%

10%

33%

54%

2%

19%

25%

55%

0%

13%

37%

50%

Not Applicable

Decrease

Remain the Same

Increase

TURNOVER - EXPECTATIONS FOR NEXT
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MARKET PRESSURES 
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PRESSURE TO RAISE PRICES
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Inflation

Interest Rates

Business Rates
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Competition

EXTERNAL BUSINESS CONCERNS

This quarter (Q2 2026)

Last year (Q2 2025)

Last quarter (Q1 2026)

Net: 81% (under pressure to raise prices) 

Net: 85% (have business concerns) 
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WORKFORCE AND RECRUITMENT 
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QUARTERLY CHANGE IN WORKFORCE
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26%

44%

41%

63%

33%

48%

42%
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33%
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Semi / Unskilled

Skilled
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Professional /
Managerial

TRIED TO RECRUIT...

This quarter (Q2 2026) Last year (Q2 2025) Last quarter (Q1 2026)

No, 35%

Yes, 65%
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75%

WORKFORCE AND RECRUITMENT 
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SUPPORT FOR BUSINESSES 

6%

6%

11%

19%

28%

42%

Other

Provided networking opportunities

Able to engage with other aspects of
the business

Able to invest

Provided training opportunities

No value / Did not benefit

SHARED PROSPERITY FUND (SPF) BENEFITS

Base (those who provided an answer): n=36 

Q. Based upon the last four years of business support in Cornwall, funded by Shared Prosperity Fund (SPF), 
in which ways did you find it most useful or that it delivered most value? 
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SHARED PROSPERITY FUNDS (SPF) BENEFITS - COMMENTS: 

 

We delivered SPF programmes so have seen a significant loss now SPF has ended (in spite of the promises). We also engaged in 
the Business Support from the Growth Hub giving us essential advice and support as well as multiple networking opportunities. 

It helped train and upskill a large majority of employed and unemployed people in Cornwall in specific areas of industry needs. 

Grant funding and related support for recruitment (Unlocking Potential). Growth Hub funding for R&D and website support. Will be 
sorely missed. 

The support from the Shared Prosperity Fund (Good Growth Programme) over the last four years has been transformative for our 
business and our high street.  The most tangible value has been the shift in customer perception. By utilizing the funding to invest 
in our shop's physical environment—specifically modern lighting and climate control—we have created a space that people 
actually want to spend time in.  We’ve observed a direct correlation between these 'atmospheric' improvements and increased 
dwell time. Our shop now feels smarter and more welcoming, which has removed the 'friction' of the shopping experience. 
Customers are no longer rushing in and out; they are lingering, engaging with our products, and ultimately spending more. It has 
turned our shopfront into a local landmark that contributes to a vibrant, professional town centre atmosphere. 

Not useful to our business as we were not eligible so unsure as to how well it has been delivered to other companies. 

Really enjoyed the Growth Hub events held at The Barn - mix of educational and excellent networking. Benefitted hugely from the 
AI course run by Digital Peninsula Network. 

I worked for Oxford Innovation Advice, so found their Access to Finance + (A2F+), including Founders Collective and Digitisation For 
Manufacturers (D4M) programmes to be received as very useful and delivering value. 

 

  

SUPPORT FOR BUSINESSES 
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Q. What business support do you feel is not needed again? 

Reduced taxes. 

Probably a sense that there is a grant for everything. 

The signposting one that sent you round in circles.  

HR, Excel, training. 

It’s all needed- but some of the support that only focuses on certain sectors is a waste of money. Should be open to all. 

Over emphasis on people setting up new businesses with little hope of long-term viability. New not necessarily helpful. 

None. All the business support programmes appeared to deliver value. 

Free training - it simply distorts the market and encourages poor value for money. 

Not necessarily business support, but concerns around the large slice the council took to administer this funding. 

Marketing support I do not need.  

It’s all needed to a certain degree but if money is tight then you just need a ‘general’ support service that can help with anything.  

  

SUPPORT FOR BUSINESSES 

25% felt unable to answer the question.  
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SUPPORT FOR BUSINESSES 

5%

5%

5%

10%

13%

15%

31%

33%

Other

Apprenticeships

Support with innovation / investment

Business coaching

Growth Hub service / Local advice

Training for AI

General Training / Upskilling employees

Grants/Funding for training and
business growth

BUSINESS SUPPORT THAT WOULD BE MOST HELPFUL

Base (those who provided an answer): n=39 

Q. In terms of business support programmes or initiatives, what would you find most helpful in the future? 
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BUSINESS SUPPORT THAT WOULD BE MOST HELPFUL – COMMENTS: 

 

Grants for small business start-ups in Cornwall, that will be employing local people in Cornwall - even if they are not in the primary 
sectors that are looking to grow. We live, work, employ and spend in the county but did not receive any support from growth funds 
etc. 

Promoting Cornwall as a Tourism destination. Access to affordable training. Support for graduate placements to help grow 
business. VAT reduction for hospitality & local services such as hairdresser/barbers to keep the high streets alive. Make the 
massive corporations pay their share of tax instead of moving the income out of country. 

Grant support to enable more job creation in Cornwall. Mentoring and related development support to help us to grow our 
business. 

Information of, and facilitation with, how to support the pipeline projects earmarked in the strategic plan. These projects are going 
to need the help of foundational sector businesses. 

I recommend moving away from reactive, ad-hoc grants and toward a proactive, decade-based investment strategy that treats 
the high street as a vital, living asset that requires periodic renewal to thrive. 

Support with innovation and embracing benefits of AI and any future tech development. Very Low Interest loans for efficiency 
investments.  

Finance including financial literacy, access to finance (including equity, grants etc) + Improved Productivity. 

Financial grants for software-based projects being developed within Cornwall for companies outside of Cornwall (i.e. grants to 
support outsourcing work into Cornwall).  

 

 

SUPPORT FOR BUSINESSES 
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BUSINESS SUPPORT THAT WOULD BE MOST HELPFUL – COMMENTS: 

 

Focused training initiatives for us to up skill our staff away from running processes which will inevitably transition to 
automation/agentic AI in the near term so that their roles can be augmented to include things which we currently outsource to 
suppliers (often out of region). 

Investment in developing the role of sector and business intermediary organisations. 

We want more apprentices, but in our sector there has to be 6 month training programme before they can do this, there is no help 
to cover or to help us with those first 6 months, we do not get help with the salaries for that first 6 months and this is where we 
need support, to enable people to get the apprenticeships.  

Grant availability, I always feel with funding or grants, we are pushed to it all being linked to direct overheads, and I seem to be in 
the under qualifying bracket for turnover expectations. 

Growth Hub was a good service as it was able to help with anything and the advisers were good. I liked the newsletter as well as 
full of useful info. 

  

SUPPORT FOR BUSINESSES 
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HOTELS & ACCOMMODATION (1) 

Good idea, 
20%

Bad idea, 
63%

Neutral, 
18%

VIEWS ON ADDING A VISITORS LEVY

Base (those who provided an answer): n=73 

Positive Points: 

• Implemented elsewhere so we 
should too 

• Should invest back into local 
communities and resources 

Neutral Points: 

• Depends on whether money is 
invested back into local 
economy/community 

• Need more information to be 
able to form an opinion 

Negative Points: 

• Adding more tax/strain to an 
already struggling industry 

• Concerned will deter tourists, a 
vital industry for Cornwall 
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VIEWS ON ADDING A VISITORS LEVY – COMMENTS: 

 

UK Tourism isn't as competitive as overseas. Adding a levy will make it even more unattractive. 

Flat per person per night fee is better - we deal with many hospitality clients, adding a percentage is more likely to have to be 
funded (in part or full) within existing nightly rates where there is heavy competition on price. A single £1 pppn* charge is more 
presentable to visitors and accepted/transparent that it is just being passed on. In any event most people would expect to see 
such funds ringfenced for marketing Tourism in the county, rather than disappearing into Cornwall Council overhead funding. 

Might work for some towns that get very busy and full such as St Ives but not will not work for some areas who will want to 
encourage tourists such as Redruth. 

Other regions in the UK and Europe have either implemented it, allowed it (Welsh Govt allows regions to implement it, I think) or at 
least looked at it.  On principle, there is an appetite for it within the wider population and it could provide a ringfenced fund for 
investing in the work of whatever comes next as a DMO for Cornwall. But it needs some numbers and understanding of how it 
works in practice. 

Agree as a mechanism to invest back in infrastructure at the moment feel the cost of tourism in Cornwall is to high £100 for family 
ticket to key attractions, cost of accommodation, meals out etc. levy needs to be consistent with hotels > air BnB. Official 
campsites and > non official 28-day campsites. 

Only useful if the levy is used in a way to draw more people to Cornwall. Otherwise, it's just another tax on a tourism sector that is 
already struggling with the changes to employment law and taxes. 

Would need to understand more details on it to give an opinion. 

 

 

HOTELS & ACCOMMODATION (2) 

*per person, per night 
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VIEWS ON ADDING A VISITORS LEVY – COMMENTS: 

 

Flat PPPN fee is much better than a % of revenue which is more likely to be absorbed (perhaps just in part) by the business. Flat 
PPPN is more transparent to pass on - on bills/bookings etc and can be clearly separated as a tax from the hotel costs. Cornwall 
Council should be fully accountable for how any monies raised are spent to ensure they are purely tourism-based costs. 

It will have a devastating impact on all businesses in Cornwall. Whilst accommodation providers will be directly charged it will 
have an impact on food wholesalers, staffing levels, drink companies, laundry companies and everyone in the supply chain. Must 
not be applied here in Cornwall.  

I disagree with adding a visitors levy. It is already proving difficult for the leisure, hospitality, and tourist industries to attract 
business to the Duchy due to the state of the economy, higher fuel/utility bills, less disposable income etc. Adding further costs to 
families who want to vacation in the County will only encourage them to look slightly closer to home for options for their family 
holiday/vacation requirements. 

Tourism and hospitality are key for the county, and we are competing internationally. Key is a longer season, and not just the peak 
seasons when Cornwall is already full. And the Cornwall residents need to see the benefit of tourism too (in jobs etc). Not 
necessarily against a levy, as long as it is indefinitely ring-fenced for BUSINESS LED (not council led) destination marketing etc. 

Most European cities charge a city tax to foreign visitors which is a separate cost - that is charged by the accommodation 
supplier when you check in but this goes straight to the local authorities purse - avoids the Cornish hospitality industry looking 
even more premium when looking to book a stay. Good idea but needs to be deployed very carefully as you need to avoid it 
going straight to central gov's coffers. 

Depends on money goes, if it directly invested in local owned and managed business I would support it.  

With great caution - and if it is introduced should be 100% to support sector and visitor experience including connectivity. 

Good thing, I have seen it in Europe and if goes back into local economy it is good.  

HOTELS & ACCOMMODATION (3) 
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Getting harder and harder to run an SME in the UK that exports internationally; UK Government are not pro-business and not pro-
entrepreneurs.  

I am a member of our local Chamber, but lack of profit meant I didn't renew membership to the Cornwall Chamber.  Times are 
hard, the cost of living means people aren't going out as much and when they go out the spend less as everything costs so much.    
Something needs to give before we lose many of our independent businesses. 

Thanks for sending this survey. The policies of this current government has not been progressive at all and in fact has had a 
cascading negative impact for the industry (both manufacturing and services). 

To maximize local economic impact, we need to champion West Penwith as a top-tier visitor destination. Investing in high-profile 
promotion will ensure our region isn't just a 'hidden gem,' but a first-choice vacation spot for travellers. 

I have been hearing access to support for businesses is going to be much less. Though is ridiculous at a time when we really need 
it. Support should focus on those who really need it rather than businesses who could afford to pay for it. 

Our main concerns generally revolve around more opportunities for us to connect with more companies across Cornwall to offer 
our services too and more opportunities for us to get people to offer work to us as a Cornish business instead of outsourcing the 
work to other parts of the UK or outside the UK, which we think should include financial incentives to get more companies to give 
work to Cornwall based companies over going elsewhere for their development needs. 

I am really really concerned about a potential tourist tax making us even less competitive with our continental opposition and  
reducing feeble profits even more.  We need to be lobbying hard out economically illiterate Cornwall Labour MPs.  We cannot pay 
anymore tax. 

 

GENERAL COMMENTS (1) 
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The Chamber needs to see the range of businesses and industries in Cornwall and cater more for the changing dynamics - we 
see the same events and materials coming out from the chamber aimed at the same demographics of industry. 

We were previously a member of CCC, however did not feel our business (property management / self-catering sector) benefited 
as well from the membership as we do from other associations. 

We need to change the narrative surrounding training, due to the SPF it's being undervalued. Businesses need to view it as an 
investment - like any other investment when done well you'll see a return. 

More free resources for startup business.  

 

 

 

 

 

 

 

 

 

 

GENERAL COMMENTS (2) 
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The Quarterly Economic Survey is specified and designed by the British Chambers of Commerce. 

Survey fieldwork conducted 11th May to 8th June 2026, recruited using Chamber member messaging (M2M newsletter), a direct 
email from Toby Parkins, Interim CEO, and telephone follow-up calls made by PFA Research. 

100 businesses participating, representing 7,659 employees.  
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